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4 Ways to Drive
Post-Holiday Sales

Using Purchase
Data

Use customer data as the foundation
to create relevant messages that
re-engage shoppers in the new
year—regardless of the channel.

Product
Recommendations

Nearly 2/3 of consumers would be
enticed to buy from an email that uses
purchase-based product
recommendations.

Workflow Must-Dos

29% of all email marketing orders
come from automated messages.
Implement and optimize essential
workflows to keep holiday shoppers
purchasing year-round.

Incentive Ideas

Unique offers, free gifts, new product :
alerts, other gifting ideas or occasions. |

SMS Marketing

SMS is increasing in consumer
adoption. Allow customers to interact
on their preferred channels by including
SMS in all automated workflows.
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See how easy it is to make holiday shopping a year-round event
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